
Pitney Bowes Management Services Showcases Records Management Expertise At ARMA Annual
Conference

STAMFORD, Conn., October 20, 2008 - Pitney Bowes Management Services, Inc. (PBMS), a wholly owned subsidiary of
Pitney Bowes Inc. (NYSE: PBI) will demonstrate its thought leadership and expertise in records and information
management during an industry intelligence session at the Association of Records Managers & Administrators’ (ARMA)
53rd Annual Conference and Exhibition in Las Vegas, NV on Wednesday, October 22. 

The session, “Decisions, Decisions, Decisions: How Long? What Format? How to Let Go?” will address information
surrounding records management governance requirements, from creation, execution and special projects, to final
deposition. It also will address: 

Minimizing real estate costs associated with records storage; 
Determining the most efficient and cost-effective media for retention; 
Effectively managing hybrid records; 
Eliminating fees from storing documents beyond business needs. 

Betty McAlvany, CRM ERMM, director of Business Development, Records & Information Management, and Michael
Morris, VP/Operations, Millican & Associates, are co-presenters of the session. 

Attendees to ARMA can also learn about PBMS solutions offerings for records and information management at Booth
#336. 

As a leading provider of document processing and records management, PBMS helps optimize the management of
content, information and records throughout an organization to help customers better manage key content challenges.
Delivering the right decision-ready documents/records efficiently can reduce enterprise risks and save costs. 

Pitney Bowes Management Services provides on-site and off-site outsourced mail, print and document management
solutions to the Fortune 1000, AmLaw 200 and Federal Government agencies. Pitney Bowes Inc. is a mailstream
technology company that helps organizations manage the flow of information, mail, documents and packages. Our 36,000
employees deliver technology, service and innovation to more than two million customers worldwide. The company was
founded in 1920 and annual revenues now total $6.3 billion. More information is available at www.pb.com 
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