
Study on the State of Data Quality Reveals Businesses Still Face Significant Data Challenges

LANHAM, Md. & WESTMINSTER, Colo., August 04, 2009 - Pitney Bowes Business Insight, the leading global provider of
data quality and location intelligence solutions, and Silver Creek Systems, the pioneer and leader in automated data
mastering, today announced the findings of a co-sponsored report on “The State of Data Quality Today.” 

The report’s findings, which were based on a survey conducted by The Information Difference, a UK analyst firm focused
on master data management (MDM), indicate that while the issue of business data quality has been prevalent for
decades, companies still find it a major challenge to maintain accurate data and quantify the true business cost of poor
data quality. 

The survey respondents were mainly from North America and Europe with annual revenues greater than $1 billion USD
and represented a wide spectrum of industries. 

The findings of this report indicate that while more businesses are acknowledging the value of having good quality data
as a corporate asset, they are still challenged by the complexity of measuring and improving data quality through
enterprise-wide initiatives supported by upper management. 

One-third of respondents rate their data quality as poor at best and only four percent rate it as excellent. Meanwhile, 63
percent of respondents said their organization has made no attempt to calculate the cost to the business of errors in data
arising from poor data quality. 

Other key findings from the study include: 

Two-thirds of respondents acknowledged that they have issues with non-standard data, data that is incorrect or
data with missing attributes that require correction, yet only 37 percent currently have some form of data quality
initiative in place. Surprisingly, 17 percent have no plans at all to start a data quality initiative, while the remainder
plan to introduce data quality over the next one to three year period. 
Thirty-five percent of respondents have some combination of manual and automated processes for cleaning up
their data, while only nine percent claim to have some form of a fully automated system. 
Traditionally, data quality has been heavily focused on “name and address” quality improvements. Yet, 71 percent
reported that maintaining good quality product data is particularly challenging and 81 percent of respondents
believe that data quality is not all about “name and address.” 
The top two barriers to progress with data quality initiatives are cited as “Management does not see this as an
imperative” and “It’s very difficult to present a business case.” However, 42 percent do not know what the quality
of their data is since they do not measure it. 

“Many companies continue to ‘work around’ poor data quality, although the cost of doing so can be devastating to
productivity, operational expenses and customer relationships,” said Navin Sharma, director of product management for
Global Data Quality (GDQ) for Pitney Bowes Business Insight. “In fact, poor data quality prevents these companies from
ever realizing the full ROI on far more extensive enterprise initiatives such as CRM, ERP or BI. Our goal in sponsoring
this survey was to raise awareness that solving a once seemingly difficult problem is now quite manageable. Companies
simply can’t afford to be at a standstill regarding their data quality initiatives if they want to grow and succeed in today’s
economy.” 

“This survey shows that there is much greater awareness of the need for reliable data, and especially the reliance of any
MDM program on good data quality,” said Martin Boyd, vice president of marketing for Silver Creek Systems. “In fact,
many companies are now starting their data quality initiative well in advance of a full MDM program as they find they can
drive significant short-term benefits while doing necessary preparation for future infrastructure improvements, such as
MDM.” 

A full report on the survey and its findings is available at the Pitney Bowes Business Insight or Silver Creek Systems
websites. 

About Pitney Bowes Business Insight 

Pitney Bowes Business Insight (PBBI), a division of Pitney Bowes Software Inc., provides a unique combination of
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location and communication intelligence software, data and services that enable organizations to make more informed
decisions about customers, competition and market expansion. With the industry’s most comprehensive set of solutions
for maximizing the value of customer data, PBBI provides the tools required to more effectively locate, connect and
communicate with customers in today’s global markets. Leading organizations rely on PBBI solutions to increase the
accuracy and effectiveness of customer information delivery and drive profitable growth. Visit
www.pbbusinessinsight.com and www.pb.com for more information. 

About Silver Creek Systems 

Silver Creek Systems’ automated data mastering solutions enable enterprise-wide standardization and integration of the
information that drives critical aspects of MDM, PIM, systems migration, data quality and governance. Its DataLens™
System uses next-generation semantic technology to standardize, enrich, match and repurpose product data from any
source – reducing implementation time, cost and risk while improving quality. Market-leading companies in retail,
distribution, manufacturing, high tech, healthcare, telecom, energy and others use the DataLens System to increase the
value and usability of data in applications from search and merchandising to global data synchronization, inventory
management and procurement. For more information, visit www.silvercreeksystems.com. 

Silver Creek Systems and DataLens are trademarks of Silver Creek Systems, Inc. 
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